
So, to overcome these business issue we implemented Microsoft Dynamics 365 CRM’s Customer Insights-
Journeys (previously known as Marketing) module for them. It helped to improve their business and here’s
how this module enhanced their operations:

Audience Segmentation: This is basically the
identification of Audience/Members on
whom the campaign needs to be targeted.
There’s provision to choose the audience
based on criteria like the member's interest,
type of membership, location, etc. This helps
them to reach their marketing messages to
required or targeted members.

Personalized Content: Also, they could
create and deliver their personal or business
related content and sent it to different
audiences via segments.

Marketing Automation: With the help of
automated processes they could
automatically do routine tasks like sending
welcome emails, promotional offers, and
membership renewal reminders in a timely
manner. This helps their daily
communication process and ensures
consistency with their members.

Customer Journeys: With this, they can
design and automate comprehensive
customer journeys that guide sales people to
tackle prospects from the initial stage of
being prospect to becoming a member of
the company.
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We had a client whose business is providing recreational and leisure services
to its members or customers like offering memberships of resorts and
vacation clubs, gyms and fitness centers, social clubs, golf courses, tennis
courts, swimming pools, dining facilities, etc.

Their client database is huge. So, they were facing difficulties in manually
maintaining the data of the members, and due to the large amount of data, 
it was difficult for them to smoothly implement various processes involving
membership management, organizing events, and maintaining regular
communication with their members.
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Campaign Performance: With this, they gain
insights into their marketing campaigns with
detailed performance reports, including
open rates of the campaign emails or links
[present in campaign emails], which
members have clicked.

Member Insights: They analyze member’s
behavior and preferences so that they can
use marketing strategies and as per this they
engage with the current members.

Event Promotion: They can quickly and
easily creates or manage the activities for
events to their members. Also, they send
invitations to multiple members at the same
time.

Registration and Attendance: Manage event
registrations, track the response emails of
members, and monitor attendance of the
members like who has registered or not,
ensuring smooth event organization and
follow-up.

Analytics and Reporting Event Management

Transforming Business Operations with D365 Customer Insights -Journeys

By utilizing the Microsoft Dynamics 365 Customer Insights – Journeys Module, the client significantly
enhanced their marketing effectiveness, reaching a broader member base and promoting their business
more efficiently. They experienced a notable increase in lead generation compared to their previous
marketing efforts, demonstrating the module’s substantial impact on their overall business growth and
engagement.

Conclusion


